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Hi there!
I’'m Stefan Stojanovic

Multidisciplinary graphic designer with 10+ years of experience in branding,
packaging, digital, and marketing design. Combining a background in economics
with strong visual expertise, | approach design strategically - focusing on brand
positioning, market relevance, and effective communication.

Experienced in developing visual solutions across a range of industries, including
cosmetics, FMCG, gaming, hospitality, and tech. Known for a thoughtful approach,
strong attention to detail, and the ability to translate ideas into clear, effective, and
visually consistent design systems.

stefan.twiggy.stojanovic@gmail.com @stefantwiggyphotography
@stefantwiggystojanovic

+381 60 5 242 112

Dalmatinska 12/9
Novi Sad 21000
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A substancial portion of my design work remains under NDA and cannot be shown in this portfolio. Feel free to visit by Behance page
or website to see some more projects in depth

www.stefanstojanovicdesign.rs



What i do? Work
(and love doing) experience:

| build visuals and brand identities that work in the real world.

Polished or raw, every project is strategic, functional, and made to last.
| enjoy strong typography, quiet details, texture with depth, and stories
that go beyond the usual.

2024- Founder / Graphic designer
SS Design Studio, Novi Sad

2024-2025 Marketing designer

Presentation Label design lllustration Retouching Magic Media, Dublin

Typography Logo Design Branding Ul Design Art Direction
2023-2024 Ul & Graphic designer
ALAS DOO, Novi Sad

2022-2023 Senior graphic designer

T I Kreatika DOO, Novi Sad

2021-2022 Marketing designer

I ) m fI u ent i n _ Webelinx games, Nis

2016-2021 Graphic designer
Adobe Creative suite (Photoshop, Lightroom, lllustrator, InDesign, Premiere, Acrobat), DCP Hemigal, Leskovac
Figma, Sony Vegas, Al tools, Office.



What will you
find inside this
portfolio?

01. Logo design

02. Branding design

03. Packaging & Label design

04. Print, social media, & advertising design
05. Gaming advertising/marketing design
06. Web design

07. Ul Design

08. Fragments (User interface design)

09. Photo Retouching




Logo design

Etno Brvnara Gros is a restaurant identity rooted in Serbian
tradition, hospitality, and a long-standing culinary heritage.
The brand represents a rustic dining experience built
around homemade cuisine, a warm old-world atmosphere,
and an interior filled with memorabilia that evokes a
different time. To reinforce that sense of origin and cultural
continuity, the logo was designed in Cyrillic and paired with
a hand-drawn illustration of the restaurant itself.

The lower ornamental element was inspired by a traditional
Serbian embroidery motif, a double cross pattern from old
Serbian textile art, added as a symbolic detail connecting
the brand to heritage, history, and domestic craftsmanship.
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Nature’s Way is an e-learning platform built around Reiki, /‘\/
meditation, and personal transformation. The identity was -
developed to reflect the brand’s wider philosophy, a journey

of self-help, inner freedom, emotional release, and a better

/
K
quality of life. The hummingbird was chosen as the central \\

symbol because it conveys lightness, resilience, and ATURE’S M
forward movement, while the typography introduces a more
mystical, story-driven atmosphere that supports the WORLD OF ENDLESS POSSIBILITIES
project’s character.
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Atika is a fine dining restaurant identity inspired by the

artistry of plating and the refined visual language of haute °®

cuisine. The logo draws from the decorative gestures found

in beautifully composed dishes, translating that sense of ll/(a
elegance and movement into a distinctive typographic 1

detail. The result is a wordmark that feels elevated, delicate, FINE DINING RESTAURANT

and deeply connected to the dining experience.




Nocturno is a Nocino liqueur identity inspired by the
ancient rituals and folklore surrounding the harvest of green
walnuts. According to tradition, the walnuts were gathered
on Saint John’s Eve by women under the cover of night,
barefoot and by hand, which gave the drink its mysterious
and almost magical character. That folklore became the
foundation of the logo, where the central female figure
represents the keeper of the ritual - the one who reaches
into the darkness to collect the raw ingredient that defines
the liqueur.

The dark, ornate visual language reflects the nocturnal
harvest, the mystical reputation of Nocino, and the sense of
secrecy and tradition that surrounds its origin. Rather than
treating the brand as a simple liqueur, the identity turns it
into a story of ritual, heritage, and atmosphere - all captured
through a dramatic emblem designed to feel timeless and
symbolic.

MS High Fidelity Cables is a brand identity for a studio
specializing in handcrafted hi-fi cables of exceptional
quality. The logo was designed to reflect precision,
craftsmanship, and technical refinement, while keeping a
clean and minimal visual language. The monogram
functions as a personal mark, using the initials MS to
represent the founder’s name and surname, while
emphasizing the bespoke nature of the work and the high
standard behind every cable.
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Branding.

Laguna Car Wash - a complete visual identity developed from the ground up for a
self-service car wash in Leskovac. The facility has five washing bays, which directly
inspired the five-hexagon concept at the heart of the identity. The hexagon was
chosen as the main visual element because it reflects the geometry of the building
itself - hexagonal forms dominate the exterior architecture, giving the space a
strong and distinctive presence.

The logo turns that structure into a clean, memorable mark that connects the brand
name, the physical space, and the service into one cohesive visual language. From
there, the identity was extended across every touchpoint - signage, print materials,
and social media - ensuring the same visual logic carries through, whether you're
standing in front of the building at night or scrolling past the brand online.

Photographs that you're seeing here, are taken just a night before opening.
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Packaging
& label design

A curated selection of packaging and label projects across diverse product categories.
From premium cosmetics labels to FMCG packaging, food and beverage labels, and
specialty product designs - this section showcases work that balances visual appeal
with functional requirements and brand identity.

Each project was developed with careful attention to material considerations, regulatory
requirements, and production constraints, while maintaining a strong focus on aesthetic

refinement and market relevance. Whether designing for luxury retail, shelf presence, or

direct consumer use, the goal remains consistent: packaging that communicates quality,
stands out in the environment, and reinforces brand positioning.

This collection reflects experience working across industries including cosmetics,
FMCG, food and beverage while delivering packaging and label solutions that are
visually compelling, strategically grounded, and purpose-driven.



Fitogal cosmetics cremes. Tube packaging design
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Bekrija brandy/rakia
label design
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Fitogal body scrub
label design
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Fitogal face creme
with hyaluronic acid
packaging design






Print, Social media
& Advertlsmg design

A curated selection of past work across print and digital advertising. From catalogues
and menus to social media content, billboards, citylights, web banners, and ad creatives
- this section showcases versatile visual solutions designed to engage audiences and
support marketing goals across multiple channels.

Each project was created with a clear understanding of the target audience, brand
positioning, and the specific requirements of different formats. Whether designing for
print or digital, the focus remains on consistency, clarity, and impact - ensuring that
every piece communicates effectively, whether seen up close on a menu or from a
distance on a billboard.

This collection reflects experience working across various industries and delivering
advertising and print design that is both visually strong and purpose-driven.



Mammut brewery e
catalogue design 2
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Etno Brvnara Gros
menu design
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Fitogal cosmetics
instagram page
content design




Citylight design for Voda Vimjci ~~ ,*
& Mammut brewery /




www.magicbeauty.rs

[

As the lead designer, | handled the full advertising scope
for MagicBeauty.rs - one of Serbia's leading online
cosmetics retailers. My work spanned both digital and
print, creating a consistent visual language across all

B Za sve Kupovine preks 2090 danre BESPFLATHA poliaring & touChp0| ntS_

NEQI A Scope of work:

Repair Reveal e E-commerce web banners and digital campaign

creatives

Social media advertising assets

Magazine and print ad placements

Trade show booth and stand design

Large-format & outdoor advertising - bus branding
and vehicle wraps

QU= iz e . N ¢ Printed marketing collaterals

NOVA ERA NEGEKOSEJESTIGLA =)/ 08

Obnova koja se vidi ved nakon pryib pranja

MAGIC BEAUTY - ONLINE PRODAJA KDOZMETIEE
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Bilboard design
for Mammut brewery



Gaming _
(marketing design)

During my time at Webelinx Games, | worked on app store and advertising graphics for
multiple game titles, including Books of Wonders, Rooms and Exits, and Fun Escape
Room. My responsibilities included creating and optimizing icons, feature graphics,
event visuals, screenshots, and ad creatives for both the App Store and Google Play.

The visuals were built from in-game assets mostly (often times completely new assets
were drawn by me), enhanced with retouching, overpainting, and stylized compositing
to achieve the strongest possible visual impact. Each design was shaped through
market research, competition analysis, and ongoing A/B testing, with iterations made to
improve performance, conversions, and organic installs.



[CONS

‘ FEATURE GRAPHIC ‘

%

10:57 | 68.3 il T G
~

Rooms&Exits: Escape
Room Games

About this game

Ratings and reviews
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Books of Wonder
Hidden Objects




Web
design

Protekta dental clinic
website design




For this project, | was hired to design the complete Ul
for a lucky spin wheel experience. OkiBoki, a brand
known for producing flips and snacks, frequently runs
giveaways and prize campaigns as part of their
marketing strategy. Each flips bag features a QR code
printed on the packaging. When users scan the QR
code, they're directed to the mobile app where they
enter a unique code found inside the bag. After
entering the code, they can spin the wheel of fortune
and win various prizes. The app was published in 2023
to support the campaign.
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Fragments
(User interface design)

This section is a collection of design contributions and experiments that don't fit into a
standalone entirely owned project - but still represent a meaningful part of my work.
Some pieces are isolated elements from collaborative projects, Ul components and
sections built for web platforms.

A substancial portion of my Ul and web design work remains under NDA and cannot
be shown in this portfolio.
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Nature’s Way is a gamified spiritual e-learning platform focused on meditation, Reiki, and energy healing. My contribution covered
the full Ul layer, including brand identity, hero visuals, iconography, path selection, curriculum layouts, certificates, and gamification
elements. The visual world was inspired by Hogwarts Legacy, while core assets were generated with Al and refined in Photoshop,
lllustrator, and Figma. UX architecture and development were handled by another team member. Project was executed in 2024.



Hero image composite
is created in Photoshop
by using Al generated assets.

Enter a magical world

Uncover self-fulfiliment in
your daily life
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Each user/student begins their experience by choosing a path - a predefined spiritual archetype that shapes their entire curriculum.
Every path is embodied by a unique hero character: a visual representation of that archetype's energy, story, and purpose. The selection isn't
just functional - it's narrative. The user isn't picking a course category, they're stepping into a role and they’re guided by the selector

Each hero was crafted through photo compositing and digital manipulation, blending portraiture with elemental visual effects to reflect the
nature of each path - earth, light, cosmic energy, shadow, and spirit. The path selection screen dynamically adapts the offered course
sequence based on the chosen archetype, guiding the user toward mastery of the skills tied to that journey.
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showing progress from 0% to 100% as courses are completed.

The central element rotates based on the selected option, acting as
the main visual control and reflecting the active path. When a path is
chosen, a course carousel appears below, featuring lessons with the
. . instructor’s portrait on each card for direct access.
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Course
certificates
template
(3 levels)
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Creative retouching can be seen as
an art form of photo manipulation.

Mostly it is about light manipulation, (e
but sometimes it requires additional L
compositing of elements to

emphasize the drama and story that
one photograph could bring.

z a ?Tlﬁl:ssaﬁzﬁi:iar Raki¢ Photographer: Slava Samoilenko

etouching: Stefan Stojanovi¢ Retouching: Stefan Stojanovié

Photographer: Horacio Casadey
Retouching: Stefan Stojanovié



